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Tips for today

Ticketing
Chateau
Tuesday – Saturday 8:30 – 21:30
Sunday   8:30 – 17:00

Cinema City
OC Forum, Soukenné nám. 669/2a
Tuesday – Saturday 9:30 – 20:00
Sunday   8:30 – 16:00

Infopoint
Nám. Dr. E Beneše
Tuesday – Saturday 10:00 – 20:00
Sunday   10:00 – 16:00

Useful information
Accreditation center — Chateau

Tuesday – Saturday 8:30 – 20:00
Sunday   8:30 – 16:00

Price list

1 day 300 CZK / 12€
1 day discounted* 200 CZK / 8€
3 days 700 CZK / 28€
3 days discounted* 450 CZK / 18€
Full-time 1000 CZK / 40€
Full-time discounted* 600 CZK / 24€
KID** 1 day 150 CZK / 6€
KID** 3 days 350 CZK / 14€
KID** Full-time 500 CZK / 20€
Basic Festival Pass 50 CZK / 2€

* Discount is offered to students, seniors 
and handicapped people upon presenting 
a valid ID entitling its holder to a discount 
(student ID, ISIC card etc.)

** Children's accreditations are intended 
for children to 12 years old, do not allow 
adult films to enter. Movies suitable for 
children for which this accreditation can 
be used are marked in the program.

The Simpsons Marathon
11.30 — Chateau — Mirror Hall

David Silverman, one of this year’s jurors and 
a co-creator of the legendary animated series 
The Simpsons, which has turned 30 this 
year, picked seven of his favourite episodes 
exclusively for Anifilm. We are screening this 
selection in a single 195-minute block packed 
with guaranteed fun!

A Cat in Paris
13.00 — Lidové sady — Czech TV Hall

Authors Alain Gagnol and Jean-Loup 
Felicioli situated their thrilling spectacle for 
young as well as grown-up audiences in 
the French capital, in particular on its many 
roofs. Embark on a fantastic adventure with 
a young heroine, her cat, and a burglar!

Jazz and Animated Film
19.30 — Cinema City — Hall 5

Aka The Adventure That Never Ends. Milen 
Alempijević, another of this year’s jurors 
and the curator of this screening block, has 
prepared a selection of films that will show 
you that jazz is surprisingly vibrant and vivid 
and still has the power to take you on an 
exciting ride.
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What was your reaction when you 
found out you were selected to create 
Anifilm’s visual identity?

Michaela: We have always wanted to de-
sign some visual identity. We love all the 
visual identities Anifilm has had over the 
years, among other reasons because the 
festival appeals to new people each year. 
We talked with Dávid on many occasions 
about how much we would like to create 
both a trailer and the entire visual identity 
for Anifilm, and this year, we finally got to 
do it, so we were very excited.

Did you have to pass through a 
selection procedure, or did the festival 
ask you straight away?
 
Michaela: Two years ago, I participated 
in a closed competition held by the fes-
tival’s organizers to choose the author 
of the 2019 visual identity. I competed 
with two other people, one of which was 
Veronika Zacharová, who eventually won 
the commission. And then last year, I was 

approached right away, but we decided 
with Dávid that we would design the whole 
thing together. Since there were two of us, 
we were able to cope with all the work it 
entailed quite well. 

Did you have complete freedom as 
to what the visual identity should 
include, or did you have to follow some 
instructions?

Dávid: The visual identity was quite heav-
ily influenced by the relocation of Anifilm 
to Liberec, which became one of the main 
themes of this year’s trailer. The festival 
needed to inform a wide audience that it 
was moving from one city to another in a 
fun and colourful way, and it was also nec-
essary consider how the colourful identity 
would fit the new location. I think that is 
why they approached Michaela. 

Michaela: Yes, we agreed with Anifilm that 
the trailer should be colourful and that it 
should revolve around the festival’s mov-
ing to another city. So we, for example, 

included a character that represents the 
Ještěd mountain with its iconic television 
tower, which is near Liberec.

D: We came up with seven characters that 
represent what the festival means to us and 
its visitors. Each of these characters repre-
sents some group of people or some of the 
festival’s characteristic attributes.

M: For example, there’s an animator holding 
a huge pencil, a mug of beer, a fish, which 
is a reference to the lakes around Třeboň, a 
visitor with a festival pass on a skateboard, 
and one of the characters symbolises 
Anifilm’s award.

D: And children, who are also an integral 
part of the festival.

Did you know right from the start what 
the visual identity would look like, or 
did you work with different versions? 

D: We were working with several versions. 
One of our initial ideas was to combine 

Michaela Mihalyiová & Dávid Štumpf
This year’s visual identity of the festival was designed by the Slovak 
creative duo of Michaela Mihalyiová and Dávid Štumpf, whose 
award-winning film Sh_t Happens will be screened at Anifilm as 
part of both the International Competition of Student Films and the 
Czech Horizon national competition. We asked the authors about 
how they created the dynamic, cheerful trailer and designed the 
overall colourful visual identity alive with many quirky characters. 



live-action footage with animated charac-
ters and show them moving from one city 
to another using their real-life shots. 

M: However, we knew from the beginning 
that we wanted to use several different 
characters and not focus on just one. We 
had various versions of the characters, 
whose shapes and colours we kept chang-
ing. We wanted to use colours that would 
go together well and that could be later 
used in print, etc.

D: Michaela’s brother Matěj, who works 
in visual communication and graphic de-
sign, helped us with our drafts. We exten-
sively consulted him about how the visual 
identity would be used, what colours are 
the most suitable for print, how the cata-
logues should be wrapped… Moreover, we 
wanted the visual identity to reflect not 
only the theme of relocation but also the 

overall theme of this year’s Anifilm, which 
is the relationship between animation and 
music and sounds. So we knew we would 
be working with rhythm and music in the 
trailer and that we would need to come up 
with some choreography for the characters 
to follow.

Who designed the sound for the trailer 
and who composed the fun funky 
music?

M: As to the music, we contacted composer 
Olivier de Palma, who composed the music 
for our film Sh_t Happens, and asked him 

if he had anything suitable to go with the 
trailer. He has a great talent for making 
funky music. 

D: He sent us some drafts that he had on 
hand, and we chose one, which we then 
adjusted together.

M: And the sound was designed by Jan 
Richtr, with whom we had worked before on 
one video for Annecy, for which he had cre-
ated these interesting stylized funny sounds. 
We wanted to include a more abstract 
sequence at the end of the trailer, for which 
we needed a sound montage, and we knew 
Jan would have no trouble making it.

D: Another great thing about it was that 
Jan also frequently works as a sound dram-
aturge. I had also worked with him earlier 
on several projects and he has never let me 
down. We trust him a lot.

Where did you draw inspiration for 
the visual identity? Did you know, for 
example, what the previous festival 
trailers looked like?

D: We definitely knew the previous Anifilm 
trailers, but I wouldn’t say we were influ-
enced specifically by them. Rather we drew 
inspiration from trailers for many different 
festivals in general. We did look at all the 
older Anifilm trailers to see what had been 
done already, so that we could avoid re-
peating it.

M: Right from the start, we knew we would 
be working with a lot of bright colours, and 
in this respect, we were inspired by bags 
that we had got several years earlier at 
a Cartoon Network party at the Annecy 
Festival. Cartoon Network was celebrat-
ing some sort of anniversary and they had 
well-made merchandising with beautiful 
designs and lots of stylized iconic charac-
ters. So we didn’t draw inspiration just from 
festival trailers, instead we did our best to 
approach the design of the visual identity in 
a comprehensive way, and we considered 
all its parts from the very beginning.

Could you describe in detail how you 
designed the visual identity? 

D: At the beginning, we met all the time 
to create the characters and kept writing 
down various ideas. After we decided on 
the basic concept that each of the letters in 

“Anifilm” would get its own character, we 
started thinking about how to characterise 
the individual characters. Michaela drew 
a few sketches and then we met with the 
Anifilm’s team almost every week to get 
their feedback. Originally, we wanted to 
make the trailer rather morbid, but then we 
realized that many of the festival’s visitors 
are children, and the visual identity has to 
take them into account as well, so in the 
end, we tried to make the trailer enjoyable 
for everyone. The visual elements were 
designed primarily by Michaela, and I was 
mainly in charge of animation.

M: Before we got to the trailer, we created 
posters for advertising and worked on so-
cial media posts, which gradually revealed 
parts of the visual identity.

D: Since social media posts are usually 
static, we decided to make ours different 
by animating them using simple animated 
loops. 

M: This gave us a rough idea of how the 
trailer would look. Based on that, we cre-
ated a storyboard and started animating. 
And at the same time we started designing 
merchandising. 

D: When we were creating the storyboard, 
we realized we would need to introduce a 
lot of characters in a relatively short time, 
and this was something that we struggled 
with for quite a while. For this reason, we 
had to think about editing even before we 
started animating. Eventually, we made the 
trailer a little shorter than we planned, but I 
think it worked out quite well.

How long did the entire process take?

D: The original deadline for the trailer was 
in April, so I was finishing colouring work 
during the state of emergency. All in all, the 
trailer took us roughly two months to com-
plete with a few interruptions. 

M: Then we were supposed to start work-
ing on merchandising, catalogues, and 
another set of posters, but after the festival 
was postponed, everything else kept get-
ting postponed as well, and in the end, we 
worked on the visual identity throughout 
the whole year. 

D: Yes, it’s hard to say how much time the 
entire process took overall because there 
were so many interruptions. Originally, 
we planned to move on to other projects 
in May once the festival was over, but 
because everything was repeatedly post-
poned, we kept jumping back and forth 
between the visual identity and our own 
films depending on who had time for what. 
So in the later stages, we didn’t even work 
on the identity together anymore, we both 
just did whatever needed to be done as it 
came up.

What did you enjoy the most about 
working on the visual identity?

M: What I enjoyed the most was design-
ing the merch, because it was completely 
different from what I usually do. And I like 
the physical aspect of it. I liked the idea 
that it would be displayed somewhere and 
that people would be able to buy it and 
perhaps wear it even after the festival was 
over, which motivated me to approach its 
design responsibly. It was important to 
me to design the merch in such way that it 
could be worn and used even after Anifilm 
ended. I myself often look for merchandis-
ing at festivals that I attend as a visitor, and 
I’m always happy when I can buy something 
that I’ll be able to wear elsewhere as well. 

D: I had the most fun creating those short 
animations for social media. They take just 
a few days to make, and at the same time 
you can play around with them, and they 
look nice.

And what was the most challenging 
aspect for you?

D: That the whole process was constantly 
being postponed and interrupted because 
the festival was postponed. It was quite 
hard to keep in mind all the activities re-
lated to the preparation of the visual iden-
tity for an entire year, and after some time, 
I would have preferred to be able to focus 
fully on my own projects.

M: I agree. It seemed to me that worked 
on the festival identity all the time, even 
though until the very last moment, we 
weren’t sure if it would even take place. 
And towards the end, as we were finishing 
the merch, I wondered whether anyone 
would ever get to wear it if the festival got 
cancelled.

Your award-winning film Sh_t Happens 
is competing both in the International 
Competition of Student Films and in the 
Czech Horizon national competition. 
How do you feel about it? How well do 
you think it will do? 

M: We love Anifilm, so we are very excited 
that we not only got to create its visual 
identity but also have our film included in 
the programme. But I don’t dare even guess 
how it will do in the competitions. The stu-
dent films competing at Anifilm have always 
been great, so it will be interesting. I’m re-
ally looking forward to the screening of our 
film – I can’t wait to see how the viewers 
will react to it. 

D: And we will also be presenting our art in 
the Domased online gallery. Our film will 
have tough competition, but that’s a good 
thing. I’m curious about who will win, and I 
too am looking forward to the screening of 
our film.

12.00 — Library 
Ové Pictures, established in 2010 in 
Bratislava, is formed by Slovak filmmakers 
Michaela Čopíková and Veronika Obertová. 
Together, they work on various projects, 
TV series, commercials and animations for 
musical and other cultural events. They use 
mainly traditional animation techniques – 
drawing, stop-motion and cutout animation. 
They have won many awards at home as well 
as abroad and presented their interactive 
exhibition Searching for Beauty and project 
HUGs in many cities across Europe.

Masterclass.. 
Ové Pictures

Meet the filmmakers 
today!
16.00—17.00 — Chateau Café  
Come to the Chateau Café and enjoy an 
informal meeting with filmmakers who have 
their films in the competition. These mod-
erated encounters will give you a chance 
to meet the authors in person and find out 
about their work, craft and inspiration. 
Hosted by festival programmers.


